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[bookmark: _spw794za3cv6]Templates for 7 Types of Marketing Emails

These email templates are based on our article: How to Build Rapport and Connect with Leaders: 7 Types of Marketing Emails. If you have not done so already, please give this article a quick read to see the narratives of each email and timing around when to send them.  You can find this article in your Coach Dashboard > Marketing Resources.
[bookmark: _5asg8eercqt6]
[bookmark: _eft6xwa5fg5t]Email 1:  The Introduction 

SUBJECT: [Short subject line which at first glance the reader will see it’s a simple HELLO]  	

Dear F/N,

[Thank them for signing up for/downloading..…]

[Brief bio & client list, i.e. type of clientele as well as a range of industries you have experience coaching in]

[Recent case study related to the specific contact you are emailing, i.e. functional level of the contact, industry they are employed, and a challenge this specific industry is facing] 

[Closing statement related to the resource, webinars, etc. that contact signed up for]

[CTA to connect on LinkedIn] 








[bookmark: _qrddwr9u2utu]Email 2:  The Expectation Email


	SUBJECT: [Positive line on staying in touch]

Dear F/N, 

[Thanking them for responding or connecting] 

[Statement on what kind of valuable content you will provide them with and how often (frequency)] 

[Asking to flag your emails as important so they don’t miss out on valuable content]  

[Closing line] 


[bookmark: _n18845d04n77]Email 3:  The Freebie

Subject Line: [A direct description of the free content you are providing]
Dear F/N,
[What you are giving away and that they should be the one to receive it]
[Very brief description of what the free content is]
[Ask them if they want it, propose a quick meeting if needed]
[Closing line]



[bookmark: _w7xzo4nuw7ws]Email 4:  The Content Email

Subject Line: [Title of content i.e. article title]
Dear F/N, 
[OPTIONAL: Copy and paste the most powerful or impactful line of the content] 
[Opening line on what you are providing them with + link to content]
[Quickly describe the content and why it’s important they give it a read, listen or watch]***
[Ask them their thoughts on this content and if they want to see more of something like this or something else]
[Closing Line]

***TIP: When describing why it’s important they give it a look and try to relate to their current working environment, industry or current events that may impact them. 


[bookmark: _4h9qqxtm2rlr][bookmark: _tssoc7x5e4m6][bookmark: _7nbyhz26lako]
[bookmark: _vxrdakct0hah]

Email 5:  Feedforward 

Subject Line: [Question asking what you can do to help them]
Dear F/N,
[Statement relating to them as a leader, show that you are seeing it from their perspective and that leaders have certain interests and needs] 
[Feedforward question - ask what is it that they are interested in or need?]
[Make a proposition to provide them with something to feed their interests and needs. Make sure to include a specific timeline as to when you can fulfill this proposition]
[Include that you are open to discussion, even a call or a meeting]
[Closing line] 



[bookmark: _cfdm6w7w1suz]Email 6: The Ask, Propose a Question

Subject Line:  [Ask for a meeting with specific date]
Dear F/N,
[Line on being more than happy to have provided valuable resources. Allude to what type of content it was and when you sent it/ them.]
[Ask for a meeting on a specific date. Include in the line very briefly what you want to discuss - the value of coaching]
[Closing line]



[bookmark: _cod590m88qyf]Email 7: The Referral

Subject Line:  [Ask if anyone else would be interested in the content you will provide them with]
Dear F/N,
[Respond accordingly with enthusiasm based on their request (if applicable]
[Propose OR Ask if anyone else would like to join in or be interested in the value you provide]
[Closing line]
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